Trans Technologies

Oliver L. Haimson

The MIT Press
Cambridge, Massachusetts
London, England



Contents

Key Terms ix

Introduction 1

What Is Trans Technology? 35

Agency and Empowerment in Trans Technology Design 53
Privilege and Exclusion in Trans Technology Design 83
Involving Trans People and Communities in Trans Technology

H W N =

Design Processes 107

5 Monetizing Trans Technologies: Trans Capitalism, Investment
Funding, Mutual Aid, and Anticapitalist Approaches 141

6 Trans Technological Futures 179
Conclusion 217

Acknowledgments 231

Appendix A: Technologies and Interviewees Included in This Study and
Estimated Active Time Ranges 235

Appendix B: Lineage of the Term “Trans Technology” 241

References 245

Index 267



